GAY2SHAREWORLD.COM

NEWS+EVENTS+BLOGS+LIFESTYLE

GP DO

Emma Li
Online Sales Manager

03 9993 7040



GAY2SHAREWORLD.COM

NEWS+EVENTS+BLOGS+LIFESTYLE

GAY2SHAREWORLD.COM

NS VTN TR BAGS S LIIETTAL

{&l} JIARDS BIR{CTOET s L] o '\E) WaTEE Vil

Fa= | Announcing our AMATING Wy Queer Career
[-DJ.IDGESM o

e ]
- EwE s

B heaw Foa R BT, Wy Qe Do LOGTL  Me S @l ssves of Pe 2000
(B N E R NLE Y M G D Compettas v b el |

W - I epap—

nDnEARITFAN
=

——
o [i!l.ﬂilﬂnr Fridays  ABODE

B
Laval One Fridays

e L T R e Wy
-y g e F e Ve - WA el b aiee ¢ e il S Linda)r

i Gl J B e B ]
g B T A (0 e e e

Friday 20 Nov | 10pm = late | ABODE Level One, Car
Martin S5 & Stalds R4, St Milds

[ Trerp—

BT

rﬂﬂ.wtnuh Gelting Birggtr

Ty o

g e

P iy e pne
b @ bt ones ol 1 e

e e e el el L

L 008 b - P S b e B e (i o e o B U
[T BT ] sy ey o [ e e e e 8 T B g Ty ey
B P L e L ]

v Ak e R L P P T i i iy
Doy wtpey atw ek F1om e gt e Fape e e 2 P e
T . L

e e A P e g i e w0 g P w s s, |
Y gy TR Al i b ST R —
B | eyt Tt 18 i B Bi? P S il e A gt o st
"

Tl g s o S Comiin o 1) Wi S 5 9 e s
T B S gl

LT L]
aurtralials
o SRl
= lamily gay

——
[t —

bty
o 1L ¢ TR
IV TR s
Hawes politics
veligionradd
AT AT
senual
transgpeader —



http://www.gay2shareworld.com/

GAY2SHAREWORLD.COM

NEWS+EVENTS+BLOGS+LIFESTYLE

Explanation of Advert Sizes

This website has been designed to:

To Inspire creativity and high-quality advertising: display
units have been created that will inspire high-quality advertising by
providing a larger canvas for creativity, content and functionality.

Provide a greater share of voice for the advertiser: Increase
the relative proportion of advertising space (in a single unit) and,
where possible, run fewer, but more captivating ads on the page.

Enhance interactivity to build user engagement with
brands: offered are several ranges of interactivity, such as video
players, and advertiser content that will have permalinks to
spotlight and encourage the best in creativity, while weaving the
advertisements deeper into the social fabric of the Web.

Carousel: all adverts will be placed on a carousel, which allows
the advertiser to deliver up to 5 messages, in the same scenario,
previously only 1 could be generated, the carousel, is timed and
the duration will be set.
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General

This is a bold, in your face website.

Perfect for bold, in your face adverts.

Online Roadblocks

e Mimic the effects of TV roadblocks
e Exposing clients adverts to targeted audiences
e Expanding their reach, beyond a single page buy
e Obtaining 100 percent share of voice
» Roadblocks are cost effective
 Ability to show video, / rich media with a large footprint
 Ability to capture users attention while on the site
= Surpass agency expectations
e with increased impression levels

e above average click-through rates
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Lifestyle Indicators

The estimated spending power of the Australian Gay and
Lesbian consumer is $40 billion.

As with the general consumer market, the tastes and preferences
of the Australian Gay market are many and varied. However,
research reveals interesting facts,

= 40%0 are upper or middle management or business owners
= 80%06 have at least one credit card

= Average of 2.8 cards per person

= 70%0 have a PC and 45% a laptop at home

= 9496 go online almost everyday

= 62%0 download music

= 57%0 book flights online

= 53%0 book event tickets online
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Purchasing

The estimated spending power of the Australian
Gay and Lesbian consumer is $40 billion.

= 57%b buys at least one book a month.

= 87%0 buys at least two CDs/DVDs a month.

e 76% goes to at least one movie per month.

e 72% own electronic devices such as iPods, PSP’s, Xbox’s
and Playstations.

< One in 3 owns cats and or dogs.

e 429%b buys at least one game every two months.

= 69%0 spend at least $150 per month on personal
grooming/skincare products.

= 79% spent more than $2,500 on clothes in the last six months.
= 58%0 go to the gym at least once a week.

= 65% intend to purchase a new car in the next two years.

= 5596 have traveled domestically for leisure in the past six
months.

= 749%0 update their mobile phone at least once every two years.
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Educated & Affluent

The estimated spending power of the Australian
Gay and Lesbian consumer is $40 billion.

= Twice as likely to have household income over $120K
= Over 40% of members are University Graduates.
= Gay adults are less likely to be parents.

Therefore, they have more discretionary income and more time for
leisure activities.
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Inventory

The estimated spending power of the Australian
Gay and Lesbian consumer is $40 billion.

The impression levels of the new website are expected to be in
excess of 5 million impressions monthly.

This figure has been calculated, by using statistics from our current
websites, including unique browsers, and browser time on our
numerous sites.


http://www.gay2shareworld.com/

GAY2SHAREWORLD.COM

NEWS+EVENTS+BLOGS+LIFESTYLE

Advertise with us

For more information, contact:

Emma Li
Online Sales Manager

Phone: 03 9993 7040
Fax (03) 9993 7099
Email:


mailto:emma.li@goconnect.com.au?subject=Gay2shareWorld Adveritse With Us
http://www.gay2shareworld.com/

